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Event Overview & Programming Details
Enlighten Angle Financial Group creates a world where participants are informed to make
qualiﬁed ﬁnancial decisions that will promote self-empowerment, elevate their economic status,
and set a vision to impact people in their community and around the globe. It is essential for
adults from all backgrounds and walks of life to understand the importance of budget planning,
saving, retirement, investment, and essential financial decision-making skills.

Program Details
In Columbus, Ohio, from January 2021 to March 2021, employees of a public school district in
Columbus, Ohio participated in weekly one-on-one financial coaching sessions. Each session
was one-hour in length. Employees (The Participant) were provided an intake assessment,
financial wellness assessment, and monthly follow-up assessments.

Program Outcomes
Participants in the EAFG coaching program made immediate changes to their financial
behaviors using the new knowledge received. Participants improved their financial habits by
decreasing spending, making on-time payments for monthly bills, using cash on hand instead of
credit cards, decreased debt, and utilizing strategies to remain within budget. Furthermore,
participants had a positive correlation between actively engaging in coaching and their attitudes
towards specific financial strategies.
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Participant Details
Participants’ age ranged from 24 to 68 years old. Socio-economic status varied due to financial
and educational status. Some participants were in their first career, while others were
approaching retirement. Personal challenges included the following self-identified topics:

●

Overspending

●

Lack of income

●

Unfavorable credit score

●

Late payments and past due bills

●

Little to no savings

●

Recent divorce
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Education Mix & Programming Touchpoints
Primary Training Education Mix
The educational mix selected for the program included multiple methods of instruction to
engage a variety of learners and to present a variety of methods that align with the users’
preferences. Care was taken to ensure that all educational components work together toward a
common goal. Due to COVID-19, all sessions were completed virtually. The educational mix
deployed included:
●

Video conference coaching (65%)

●

E-learning (25%)

●

eMoney Financial Management software (10%)

Added Programming Touchpoints
Besides the education presented in the primary training portion, we also included a focus on
pre-and post-programming to ensure a positive learner experience throughout the program. This
focus was included to create a positive first impression and to continue supporting participants
indefinitely with high-quality ongoing education. Pre-programming included:
●

Communication of important program details to build trust among the learners.

●

A registration process and follow-up communication to give participants timely program
updates.
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Education Mix & Programming Touchpoints (Cont.)
Post-programming
Participants were recognized for completing the program by providing them with a certificate to
reward their efforts.
Ongoing education is to help learners feel supported after the primary training concludes,
addressing timely needs to help them extend their learning and apply the lessons to real-life
decisions. This program provided:
●
●

Extended learning activities through the eLearning platform eMoney financial
management software.
Participants received follow-up calls and connections to other wrap-around services
upon completion of the program.
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Lessons Covered & Educational Resources
Lessons Covered
The program’s primary goal was to help participants navigate life events such as planning for
retirement, getting out of debt, building long-term savings, preparing to fund college for
themselves or their children, etc. A 2016 research 1 study based in Columbus, Ohio, identified
the importance of improving financial knowledge and behaviors. Some of the impacts of
financial literacy include:
●
●
●

Financial literacy provides financial knowledge and awareness, which can influence
positive attitudes and behaviors toward money matters.
By understanding and managing financial resources through financial education,
individuals and families can accumulate much economic wealth.
Fewer women than men participate in the stock market due to their low knowledge of
financial literacy.

We focused on teaching these lessons:
●
●
●
●

Financial Psychology
Saving
Expenses & Budgeting
Loans & Debt

●
●
●
●

Credit Profile
Income
Investing & Personal Financial
Education & Skill Development

Educational Resources
The program leveraged the National Financial Educators Council’s (NFEC’s) educational
resources. The materials are rooted in research-based educational principles and have been
tested by tens of thousands of organizations. The program was developed by a collaborative
team of educators, financial professionals, and financial education experts – and we recognize
that this collaboration has yielded financial education resources that bridge the gap between
theory-based education and practical application. Because every person has different financial
habits, emotional connections with money, and current financial realities, we selected material
that addresses more than just content knowledge. It includes a focus on establishing positive
behaviors, viable money management systems, and financial sentiments in order to help
learners work toward positive outcomes.
1

Amoah, R.A. (2016). Assessing the Level and Impact of Financial Literacy on African Americans. Walden
University. p. 144-145
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Cognitive Rigor Levels
The main focus of our program was on helping participants work toward higher levels of
learning. We use Webb’s Depth of Knowledge (DOK) framework to guide learner achievement
goals, outline the cognitive rigor of the material, and provide a clear context for assessments.
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Extended Thinking
At this level, participants can answer questions that require complex reasoning and analysis;
they possess the ability to connect lessons with other concepts.
This program included advanced case method lessons and project-based learning where
participants: Established a Money Market and Roth IRA account, took cash and a calculator to
the grocery store to remain in budget, developed a savings strategy, and implemented
auto-withdrawal for all monthly bills.

Strategic Thinking
Lessons that meet this learning objective require higher cognitive rigor like planning, reasoning,
and explaining the process used to derive the answer.
This program featured lessons to help learners develop their strategic thinking, including case
method approach, lesson activities, and project-based learning.

Skill & Concept
Activities have participants connect the information in the Recall group and apply it to solve
problems. Lesson plans at this level ask participants to develop relationships between concepts
and interpret data.

Recall
These assessments test students’ ability to recall information like a name, fact, quote, or other
basic pieces of information.
The training did not focus on the recall level but rather concentrate on the DOK framework’s
middle levels. Through higher-order thinking activities, a secondary benefit was helping
participants recall information.
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Program Measures Overview
Measurements
Data was gathered on important factors that influence a person’s financial situation. Through
testing and surveys, we examined participants’ content knowledge, financial behaviors,
sentiment, and willingness to work toward an improved financial situation.

Data Collection Details
Data was collected from:
Dates

Methods

Participants

January March
2021

Video conference
coaching, e-learning, and
eMoney Financial
Management software

Pre-test No.
of
Participants
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Financial Sentiment Measures
Financial sentiment measures were conducted to understand participants’ feelings/attitudes
toward money and level of confidence when making financial decisions.

Sentiment Data Trends
When considering the most common themes among the self-reported short-term, mid-term, and
long-term goals, the data revealed sentiment trends. The following chart displays a
comparison of the data collected, indicating a movement of increased or decreased
interest in specific financial literacy topics. The data showed decreased interest in reducing
their debt, saving money, and improving credit over twelve months, two to ten years, and ten to
twenty years. The data indicated an increase of interest in purchasing a home and securing
retirement over twelve months, two to ten years, and ten to twenty years. Data showed most
participants would be interested in investments during the next two to ten years. The
participants’ interests reveal their sentiment towards learning and implementing financial literacy
topics.
Financial Literacy Topic

Short-term
(12 months)

Mid-term
(2-10 years)

Long-term
(10-20 years)

Reduce debt or pay bills

41%

31%

7%

Save

28%

17%

>5%

Improve credit score

10%

7%

0%

Learn about investments

7%

17%

7%

Purchase land or a home

7%

17%

17%

Secure retirement

0%

21%

59%

*Percentages represent the number of participants who showed interest in that particular topic.
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COMFORTABLE – having a few years of money saved, no non-asset-backed debt, and a
steady income source.
FRUGALLY SECURE – on track to meet long-term retirement needs and take care of loved
ones.
WEALTHY – having enough money to live the lifestyle I desire while securing my and my
family’s future.
GETTING BY – having some money saved, low debt, and a steady income source.
SECURE – on track to meet long-term retirement needs and take care of loved ones while
having free time to experience life.
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Desired Financial Status by Generation
Generation

Comfortable

Frugally Secure

Wealthy

Getting By

Secure

Baby Boomer

2

0

0

0

0

Gen X

0

1

1

0

1

Millennial

0

1

2

1

4

Total Participants
Baby Boomers: Born 1946-1964 (55-73 years old): 3
Generation X: Born 1965-1980 (39-54 years old): 3
Millennials: Born 1981-1996 (23-38 years old): 4
36% of Generation X desired to be wealthy, whereas only 18% of Millennials preferred to be
wealthy.
54% of Millennials desired to be secure, whereas only 26% of Generation X desired to be
secure.
100% of Baby Boomers desired to be comfortable financially, whereas 15% of Generation X and
0% of Millennials preferred to be comfortable financially.
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Short-Term Goals
Participants answered open-ended questions to identify their short-term goals for the next 12
months. The responses were categorized according to common themes in which the following
short-term goals were identified (percentages represent the number of participants who showed
interest in that particular topic):
●
●
●
●

Reduce debt or pay bills (41%)
Save (28%)
Improve credit score (10%)
Learn about investments (7%)

●
●
●
●

Decrease excessive spending (7%)
Purchase land or a home (7%)
Increase Income (7%)
Use a Budget (>5%)

Mid-Term Goals
Participants answered open-ended questions to identify their mid-term goals for the next 2-10
years. The responses were categorized according to common themes in which the following
mid-term goals were identified:

●
●
●
●
●

Reduce debt (31%)
Secure retirement (21%)
Save (17%)
Invest (17%)
Homeownership (17%)

●
●
●
●
●

Travel (14%)
Improve credit (7%)
Build wealth (>5%)
Follow a budget (>5%)
Adopt a child (>5%)

Long-Term Goals
Participants answered open-ended questions to identify their mid-term goals for the next 10-20
years. The responses were categorized according to common themes in which the following
long-term goals were identified:

●
●
●
●
●

Secure Retirement (59%)
Purchase/Pay Off Home (17%)
Financially Secure (10%)
Increase Investments (7%)
No Debt (7%)
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Post-training Feedback
“If you are considering coaching, please make the leap now! I have learned so many
tips to help me better prepare for my retirement and robust savings. The strategies
are doable and easy to sustain with your commitment. Jake, my coach, is patient,
friendly, and non-judgmental. He offers suggestions, encourages me along the way,
and helps me re-adjust when necessary. This is an awesome experience!”
Tanisha L.

Organization
Enlighten Angle Financial Group is on a mission to revamp, motivate, and empower Ohio
students and families using goal-oriented financial coaching services, advocacy, education, and
support. Tia Johnson is an intelligent and knowledgeable Financial Coach whose quest for
success, excellence, and professionalism knows no bounds. Johnson holds credentials in
Trauma Training, Certified Financial Educator, and Bridges Out of Poverty.

A Holistic Approach
Our financial wellness programs offer holistic support to meet the needs of the individuals we
are working toward long-range goals. On this journey, there is a different set of requirements
and financial priorities, obligations. Hence, a successful wellness program requires solutions
tailored to youth, adults, and families, allowing us to be unique and offer education and coaching
with a complete impact in mind. This starts with engagement, interviews, and examination of the
benefits of establishing a complete picture of their finances.
The next step of a holistic approach to financial wellness is teaching the concepts of an
excellent financial mindset and emotions. We connect the right tools to empower individual’s
knowledge. The data shows that, regardless of economic conditions, people are still struggling
financially. We are prepared to bring financial stability and progress to each participant of our
program.
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Closing
Our goal at Enlighten Angle Financial Group is to provide life-long holistic approaches to
financial wellness for every stage of life. We specialize in teaching and coaching middle school
and high school students, all generations, including people approaching or living in retirement.
We know our solutions have impacted participants’ lives as they have shown immediate
changes in knowledge, attitudes, and behaviors. Furthermore, past participants have continued
to implement financial strategies into their short, mid, and long-term goals. We hope to continue
this journey of empowering people of all ages to a better financial future.
For more information, please visit us online at EnlightenAngle.com.
Customized information can be obtained from:
Tia Johnson
Phone: 614-602-1842
Email: hello@enlightenangle.com
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